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Key Figures

Steiermärkische Sparkasse Group at 31 December 2012 (overview)
Balance sheet in EUR million
Total assets
Loans and advances to customers

2012
14,572
10,357

2011
14,291
10,496

Financial assets

1,692

1,513

Customer deposits

8,381

8,290

Thereof savings deposits

5,841

5,819

Thereof other deposits

2,540

2,471

2,104

1,923

171
76

194
64

9.9 %
8.1 %
56.5 %
2.0 %

9.1 %
7.5 %
53.1 %
2.2 %

2,331
261

2,323
269

Debt securities in issue

Income statement in EUR million
Operating result
Group net profit

Key financial data
Key financial data
Post-tax return on equity
Cost/income ratio
Net interest margin in % of average interest-bearing assets

Employees*
Branches and regional service centres*

* Steiermärkische Bank und Sparkassen AG, Bankhaus Krenschker & Co. AG,
Sparkasse Bank, Bosnia and Herzegovina, Sparkasse Bank Makedonija
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Questions and answers
2012 was characterised by the continued challenges of the international sovereign debt crisis
and moderate economic development.
What result did Steiermärkische Sparkasse
achieve in this difficult environment?
In many European countries, 2012 was marked by very moderate
economic growth. As a result of public sector budget reductions,
the willingness to invest was restrained especially in light of the increase in unemployment in southern Europe. The trust in the banking industry and in particular in financial products was unable to
recover due to public knowledge of problem cases and the interest
level was kept at an extremely low level as a result of the liquidity
policy of the European Central Bank. However, the development
of the stock exchange was extremely pleasing, which is also attributable to the low starting base at the beginning of 2012.
In this difficult environment, Steiermärkische Sparkasse was able
to achieve a consolidated post-tax profit from continuing operations of EUR 75.9 million resulting in an increase of 19.2 % compared to 2011. The stabilisation of the administrative expenses
and the low risk provisions for the loan business were decisive
factors for success. With a share in the result of 31 % to the total
post-tax profit from continuing operations, South-Eastern Europe
also made a fundamental contribution to the overall success. In
contrast, the domestic interest margin came under considerable
pressure as a result of low interest levels on the one hand and the
maturity of the refinancing structure on the other. The liquidity situation was substantially improved by a broad programme of bank
bond issues and the conversion to long-term refinancing loans. In
order to be even better prepared for the challenges of the next few
years, the equity was also increased to EUR 1.027 billion and all
Basle III criteria were already more than fulfilled in 2012.

The banking world has suffered a loss in trust
over the last few years. What distinguishes the
Steiermärkische Sparkasse that makes its
clients feel safe and having faith in the bank?
Since it was established in 1825, Steiermärkische Sparkasse has
continually met all its obligations in full towards its customers.
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There was never the slightest doubt that the savings of our customers at Steiermärkische Sparkasse are securely deposited and we
have also supplied Styrian business and our retail clients with sufficient loans at all times. Through our comprehensive network of
branches in Styria, we are very close to our clients and know their
needs. It is thus possible for us to find specific solutions and be
available as a competent financial partner even in difficult times.
In addition to our regional presence and understanding of our customers, we have reached a size that awards us stability that further
benefits our customers economically challenging times.
Steiermärkische Sparkasse has not entered into any particularly
high risks at any time and was therefore not affected by the collapse of securities prices in 2008 either. The measures taken in 2012
to strengthen our equity capital and improve our liquidity show
that we are taking measures to ensure that we are ideally equipped
for further difficult years.

What do you advise your clients
with foreign currency financing?
Before the financial and economic crisis, many Austrians took
out foreign currency loans at the time because the conditions appeared more attractive and the risk seemed manageable. Triggered
by the turbulences of the financial markets, it is clear today that on
the one hand the exchange rate risk is substantially higher and on
the other hand the interest advantage of Swiss franc loans has become substantially smaller. The opportunities/risk profile of foreign currency loans has therefore substantially deteriorated which
is why we are advising our customers to convert Swiss franc loans
into Euro loans. For conversions, we offer support by extending
the maturity and offering favourable Euro loan conditions so that
the additional burden per month caused by the conversion is very
low. Since Swiss franc loans were primarily taken out for mortgage housing loans and the majority of the clients did not have
any speculation intentions, we recommend converting to the safer
Euro loan. In any event, in order to make the right decision it is
advisable to seek detailed consultation with existing foreign currency loans in order to gather all the necessary information regarding advantages and disadvantages that have changed as a result of
the financial crisis.

Bernhard Bergmann

Dr. Georg BUCHER

Dr. Gerhard FABISCH

Steiermärkische Sparkasse is represented in six
countries of the Western Balkan region. How are
the shareholdings doing in South-East Europe?
Our banking and leasing shareholdings in the Western Balkans
contributed a total of 31 % to the consolidated post-tax profit from
continuing operations in 2012. Erste & Steiermärkische Bank d.d.
in Croatia generated overall earnings of EUR 78 million, of which
EUR 32 million are consolidated in the Steiermärkische Sparkasse
Group. It has a market share of 15 % and is by far the most important shareholding of Steiermärkische Sparkasse. There was also
very successful development of the banks in Montenegro, Serbia
and Bosnia and Herzegovina, where increases in market shares
and post-tax profit from continuing operations were generated.
In Macedonia, the transformation and integration process into the
Sparkasse Group was considerably driven forward and the basis
for future growth was outlined. Only our Slovenian bank subsidiary completed 2012 with a loss and is currently undergoing a
restructuring process.
Overall, the economic recovery in the Western Balkans stagnated
behind Austria. Nevertheless, in the medium term we are antic-

Mag. Franz KERBER

Sava DALBOKOV, MBA

ipating a continual catching-up and convergence process that will
improve the living standard of the population in this region and
offers significant potential for banking business opportunities.
With a comprehensive network of banking and leasing companies,
Steiermärkische Sparkasse is very well positioned to grow sustainably with the region.

What are your expectations for 2013?
The economic environment for 2013 will be characterised by low
growth rates, low interest rates and high volatility. For the banking
environment, the new regulatory provisions will mean additional
costs and will also in part restrict business opportunities. On a European level, we are seeing that crisis management instruments are
being better employed than some years ago, meaning that an overall European crisis or the collapse of the Euro is not realistic. We
see ourselves as being well equipped thanks to our capital and liquidity strength. We want to offer Styrian clients and Styrian business stability and security and also continue to be a reliable partner
in all financial matters and we will achieve this on both accounts.
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Organs of Steiermärkische Sparkasse
Management Board
Dr. Gerhard FABISCH
Chairman
Mag. Franz KERBER
Vice-Chairman
Dr. Georg BUCHER
Sava DALBOKOV, MBA

State Commissioners
Dr. Ingrid KOINER

Delegated by the Employees
Council
Mag. Frederick ROBERTSON
Employee Council Chairman
Rudolf WALLIS
Employee Council 1st Vice Chairman
Gerald JAKUM
Employee Council 2nd Vice Chairman
Karlheinz BAUER (until 10 May 2012)
Dr. Liselotte PALZ
Volker WETSCHNIG (until 10 May 2012)

Dr. Manfred LIND

Supervisory Board
Dkfm. Dr. Werner TESSMAR-PFOHL
Chairman
DDr. Peter SCHACHNER-BLAZIZEK
1st Vice Chairman
Dr. Gunter GRISS
2nd Vice Chairman
Mag. Michaela CHRISTINER (as at 10 May 2012)
Mag. Regina FRIEDRICH (until 10 May 2012)
Dr. Guido HELD (until 10 May 2012)
Dr. Franz HOCHSTRASSER
Dr. Oswin KOIS (as at 10 May 2012)
Dr. Matthias KONRAD (until 10 May 2012)
Dr. Alexander LEEB (until 10 May 2012)
o. Univ.-Prof. Mag. Dr. Dieter MANDL
Mag. Reinhard ORTNER (until 10 May 2012)
Alois SUNDL (until 10 May 2012)
Dr. Thomas UHER

Report from the
Supervisory Board
The Supervisory Board carried out the tasks for which it is responsible pursuant to the relevant statutory provisions. The Supervisory Board ensured it was regularly informed by the Management
Board regarding the situation and development of Steiermärkische
Bank and Sparkasse Aktiengesellschaft as well as significant business transactions.
The Supervisory Board met five times in the 2012 financial year.
In addition, the committees established by the Supervisory Board
(credit committee, business committee, audit committee, committee for Management Board matters and the remuneration committee) met a total of 20 times.
Accounting, the Financial Statement with the Management Report
and the Consolidated Financial Statement and the Group’s Management Report for 2012 were audited by the savings bank audit
federation (Sparkassen Prüfungsverband) and given an unqualified
opinion.
The Supervisory Board concurs with the result of these audits and
declares itself in agreement with the Management Board’s proposal for the appropriation of profits. The Financial Statement was
approved by the Supervisory Board and is thus established pursuant to Section 96 Par. 4 of the Austrian Stock Corporation Act.
The Consolidated Financial Statement and the Group’s Management Report were audited, acknowledged and approved.
The Supervisory Board expresses its gratitude to the Management
Board and the employees for their successful work in 2012.
Graz, 23 April 2013
Supervisory Board
Dr. Werner Tessmar-Pfohl
Chairman
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Client services
More “bank” for our clients
New branches

Modern, comfortable, secure, discreet, providing orientation: These
were the main criteria that were noticeable for customers in the
newly opened savings bank branches in Unterpremstätten in the
Gangl-Center, Hauptstraße 103, and in Graz St. Peter. The innovative design places an even greater focus on customer needs. Stateof-the-art self-service terminals, enhanced advisory zones, barrierfree access and underground parking garages enable convenient
bank transactions.

Zweite Sparkasse

The Zweite Sparkasse provides a second chance to people who
have lost access to a bank account due to social or economic challenges. There has been a branch in Graz since 2008 and has advised approx. 1,300 customers with 85 volunteer employees. In a
unique project to the European zone with debt counselling services
and the state of Styria, customers addicted to shopping and gambling are provided therapeutic support.
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Defibrillator location

Safety is a central concern for Steiermärkische Sparkasse both in
the correct and service-oriented realisation of customer business as
well as in the emergency and crisis provisions for employees and
clients. For this reason a defibrillator (in brief “def”) was made
accessible in 2012 in the foyer of the SparkassenCenter at the
Sparkassenplatz in Graz as an around-the-clock, life-saving heart
and lung resuscitation system. In addition, the “Defi-App of the
City of Graz” makes it possible for owners of iPhones and Android
smart phones to look for defi locations via an app whilst they are
on the move and free of charge. Unique in Austria!

Modern requirements
New media – Social media

Innovative products

The youth brand “spark7” is now one of the largest youth Facebook communities in the Austrian financial services sector. More
than 10,000 fans have already shown interest in the Styrian fan site
www.facebook.com/spark7stmk by clicking “Like it”.

With the impulse and rounding-up savings products as well as the
state-of-the-art account, new products are being offered for private
and corporate clients that meet the most modern needs of customer.

Relaunch netbanking

Newsletter – Keep up to date

26 % of our clients already use the online processing of their banking transactions via PC or smartphone. App downloads are also
extremely popular. In a re-launch, current customer essentials were
integrated and successfully implemented.

Current information and valuable tips for money matters are made
available via six newsletters: (1) Mehrwertservices (Added Value
Services), (2) Münz- shop-Info (Coin Shop Info), (3) Wertpapiernewsletter (Commercial Paper Newsletter), (3) Business:news, (4)
Devisen-News (Foreign Currency News) and (6) spark7 Steiermark .

Modern everyday life in school

With the edu.card, Steiermärkische Sparkasse is already sponsoring six Styrian schools that have opted for a modern, convenient
and efficient form of payment in everyday school life for pupils,
teachers and parents.

A good financial start in life

Manfred Lach

Margit Kundigraber

The KNAX club has been offering a colourful world for children and teenagers up to the age of 14 for 26 years. The highest
number of members (43,600) since 1985 was reached. For the
first time, 36.8 % of the KNAX members have at least a legitimated account and thus have a business link with Steiermärkische
Sparkasse. In order to ensure a good financial start, a new KNAX
savings book has been developed for our youngest customers. A
popular welcome gift with a dedication option that is also available for the Styrian 2012 New Year‘s baby.
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Talking about...

Why do aeroplanes crash and
companies fail?

Distinguished visitors

The ambassador of the Kingdom of Sweden in Austria and permanent representative of the United Nations in Vienna, His Excellency Nils Daag, paid an official visit to the Swedish consulate in
Graz for the first time; the consulate has its registered office in the
Steiermärkische Sparkasse.

The provocative and emotional title of the presentation by Dr.
Bernhard Saneke attracted 220 invited commercial guests to the
airport. As a former commercial pilot, he gave in-depth insights
into the world of a pilot and compared decisions in critical situations with the challenges for entrepreneurs.

The President of the Republic of Macedonia, Dr. Gjorge Ivanov
and the ambassador of Macedonia, his Excellency Prof. Dr. Gjorgij
Filip, paid a visit to the Steiermärkische Sparkasse. Steiermärkische
Sparkasse is the only Austrian bank represented in Macedonia with
the Sparkasse Bank Makedonija a.d. as a secure and stable financial
partner for the country and its people.

How much control does the economy need?
As the President of the Styria Chamber of Business Trustees, Mag.
Michaela Christiner hosted a round of discussions with high-calibre
guests at the company‘s headquarters at Sparkassenplatz in Graz.

Headquarters in Styria: How do I manage my
company in volatile times?

Steiermärkische Sparkasse showcased itself as the headquarters for
the third part of the event partnership between “Industry” and Steirische Wirtschaftsförderungsgesellschaft mbH (SFG). The focus
was on keynote speeches on the state of the Styrian economy and
business strategies of leading Styrian companies.
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6. Checkin! SOUTH-EAST EUROPE:
Investment Round Table Macedonia

Macedonia was the focus of the sixth edition of Checkin! SouthEast Europe and brought together among others, the Governor of the
National Bank of Macedonia, Dimitar Bogov and Vladimir Pesevski,
Vice Prime Minister for Economic Affairs for panel discussions.

Werner Krug

Thomas Fischer

2012 Export Day

Wine brand (marketing)

The Who’s Who of the Styrian export industry, 18 economic delegates from Asia, North America, South Africa and Eastern Europe
as well as 300 interested business executives met up for “Let‘s
meet the world”. The highlight was the award of the Styrian Export
Prize to two commercial clients of Steiermärkische Sparkasse.

Regional roots, down-to-earth, quality-conscious and commitment
are characteristics that have linked the brand “Styrian wine”, the
domestic winegrowers and Steiermärkische Sparkasse for more
than 100 years. This cooperation was also once again powerfully
expressed in 2012 in the young winegrowers’ competition and in
the vintage and “Styrian Junker®” presentations.

Founders‘ Fair

10 years of health management

Establishing a company requires good preparation in order to survive on the market. Professional support is provided to entrepreneurs
and young start-ups all year round in the GO! Founders‘ Centre.
The founders’ fair “My Way” also scored points as a power day
in 2012.

As a pioneer in employee health, the company already made the
well-being of its more than 2,000 employees a key topic ten years
ago by setting up its own health management with diverse holistic
offers and focus areas such as burn-out prevention. A small anniversary – with big effect.

Awards
State prize
“Most family-friendly company in 2012”

Economic and Family Minister Reinhold
Mitterlehner awarded Steiermärkische Sparkasse
with the title of most women and family-friendly
large corporation in Styria for its outstanding
services under a family-conscious HR policy.

BGF qualityseal 2011–2013

Steiermärkische Sparkasse was awarded the
qualityseal for consistent integrated Workplace
Health Promotion (BGF) for the third time and
in addition presented with a special price for
exemplary company practice in handling chronic
illnesses.

International
Croatia – Erste und Steiermärkische Bank d.d. Croatia, ESB, received the “Zlatna kuna” prize as the best bank in Croatia for the fifth
time. Every year, the Croatian Economic Chamber awards this prize to the most successful domestic companies in several categories. The
Mobile Banking campaign “Click and Pay”, which is the first of its kind on the Croatian market, received an award at the national advertising
festival for “Direct Response und Lead Generation”. The specialist jury VIDI WEB TOP 100 rated the app “Erste mBanking” as the Best
of the Best 2012.
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Social commitment

Founder’s plate for Graz School Sisters

Volkshilfe

23rd International Integration Week

Caritas tag.werk

The company headquarters of Steiermärkische Sparkasse on Sparkassenplatz was the parent house for the “School Sisters of the Third
Order of Saint Francis of Graz” and today is still seen as the “cradle
of the congregation”. In a special ceremony, this historic place was
commemorated with the unveiling of the founder’s plate and thus a
piece of Graz history that can also be shown to visitors to Graz by
the city guides.

Caritas tag.werk

In 2012 too, the motto of the valuable project between Volkshilfe
Steiermark and Steiermärkische Sparkasse was “Recharging the
batteries: Holidays for single parents”. Single parents affected by
poverty were invited for a week’s holiday free of charge as a short
break from their workload and worries and to enable them to obtain
information and discuss with others and then to return to everyday
life with renewed strength.

Steiermärkische Sparkasse has a major vested interest in social commitment and the promotion of social activities such as the International Integration Week. The campaign means that 400 handicapped
children from East and South-East European countries can enjoy an
eventful week in Styria. Every year, the commitment also provides
for children, who are injured for example by the tragic turmoil of
war, to be treated or operated on at Graz Children’s Clinic.

Steiermärkische Sparkasse has accompanied the employment
project of Caritas Steiermark with financial assistance for the last
seven years. Since the project was set up in 1999, around 500
young people in difficult life situations have been given support.
In the tag.werk, young people up to the age of 25 design and
produce creative bags and accessories from recycling materials.

Styria Hospice Association

Hospizverein

“In every relationship, it is the people that matter” is the common foundation of the Hospice Association and Steiermärkische Sparkasse.
This successful, long-standing partnership has existed since 2004
in the form of financial support and diverse personal commitment
from qualified volunteer staff. In 2012, Steiermärkische Sparkasse
repeatedly offered its employees financial assistance for basic
training as a volunteer hospice employee.
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CSR and sponsoring
Commitment for the benefit of society
Science and research

Best of South-East

Steiermärkische Sparkasse offered the advancement and further
training programme “Best of South-East” for the fifth time in
cooperation with Karl Franzens University and the University of
Music and Performing Arts in Graz. Talented university graduates
and students from South-Eastern Europe experience an intensive
academic and on-the-job learning for improved professional development opportunities in their region.

Young researchers‘ fund

For seven years, Steiermärkische Sparkasse has been supporting
young scientists with diverse research topics at the Karl Franzens
University in Graz. The scholarships in 2012 made it possible for
five additional postgraduate students to continue and complete
their outstanding papers with financial backing.

Karl Forster

Art and culture

Graz Opera

Since 1899, Graz Opera and Steiermärkische
Sparkasse have exemplified both the successful as well as the constant interaction of
art and commerce. The company’s commitment as the main sponsor of the opera is an
acknowledgement for the sustained promotion of art, culture and society.

Musikverein für Steiermark
(Styrian Music Society)

Art and business set the tone together. The harmonious partnership with the Styrian Music
Society is being continued for a sixth season.
Through its traditional cultural sponsoring,
Steiermärkische Sparkasse is assuming a
responsibility for the regional art scene and
facilitating concert highlights such as that of
the Latvian mezzo soprano Elina Garanca.

Literature prize

For the sixth time, Steiermärkische Sparkasse
with Leykam Medien AG awarded its literature prize to two outstanding authors from
Styria and South-Eastern Europe: lyricist
Reinhard Lechner from Bruck/Mur and
novelist Edi Matic from Split, Croatia. The
award money enables the publication of the
books and offers a platform for the authors to
showcase themselves to the public.
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Wonge Bergmann

Sandra Elhanafi

La Strada

steirischer herbst (styrian autumn)

As a sponsor partner of La Strada, Steiermärkische Sparkasse has
been strengthening the important role of art and artists in public
spaces for more than 12 years. Points of contact to the International
Street and Puppet Theatre Festival are found in the multi-faceted
and high-quality range of performances in Styria and across the
borders.

As a long-term partner of the “steirischer herbst”, Steiermärkische
Sparkasse takes on the role of intermediary between business and art
to enable a lively dialogue with contemporary art. It was possible for
employees to experience the sponsoring in a theatre workshop for the
first time.

Kleine Zeitung

GEPA pictures

Sport and nature

Graz Marathon

Moser Medical Graz 99ers

For years, Steiermärkische Sparkasse has been campaigning for
the popular trendy and mass sport in order to motivate as many
people as possible to take part in sporting activities. The Graz
Marathon forms the flagship event in Styria for the running sports
initiative “Erste Bank Sparkasse Running”, which holds events
throughout Austria. With more than 220 running events, over
150,000 participants and around two million kilometres run, this
is the largest running initiative in Austria and has been making an
important contribution to health provision for the last ten years.

The partnership with the top Graz ice-hockey club was expanded for
the ninth year. A bank with roots in Styria, that is internationally
active, promotes a Styrian ice-hockey club that plays in an
international league. In the fastest team sport in the world, there is a
strong, supercharged attitude to life that aims to arouse interest in sport
particularly among young people. In October 2012, Austria’s National
Hockey League superstar Thomas Vanek made a much acclaimed
guest appearance who in addition to making goals and points also
increased his popularity particularly because of his personality.

Matthias Aberer

Internationales Berg & Abenteuer Filmfestival Graz
(International Mountain & Adventure Film Festival Graz)
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The film festival is one of the top three international events of this
genre and has already transported visitors to the moving world of
rock, ice and untouched nature for the last 24 years. The challenging
film work and documentaton have repeatedly given fascinating
insights, shown exceptional sporting achievements and gone to the
limits. Steiermärkische Sparkasse continued its partnership as a main
sponsor for the eighth year in a row. The goal is to make a contribution to the high-quality Styrian art and cultural landscape and inspire
the festival public and numerous customers with a new perspective.
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Graz Head Office

Economic development
Macroeconomic environment
In 2012, Austria was one of the most stable countries in Europe. Its
strong international competitiveness and the broad diversification
of the economy made Austria less vulnerable to crisis than other
countries. With one of the highest growth rates, Austria is one of
the wealthiest countries in Europe. Although economic growth
was below the long-term average and was also lower than in 2011,
at 0.6 % it was still above the Eurozone’s average. The reason for
this was the decline in exports. The Austrian economy stagnated
in the second half of 2012, whereby a sharper decline was averted.
Meanwhile, leading indicators are already pointing towards an end
of the downward movement. However, private consumption had a
stabilising effect in 2012. Despite continued low savings rate and
recurring low inflation, a slight growth of 0.7 % in consumer spending could be achieved compared to 2011. The rate of unemployment in Austria increased slightly from 4.2 % in 2011 to 4.3 % in
2012 and once again remained the lowest in the European Union.

Asset development
The Group‘s total assets increased by 2.0 % to EUR 14.6 billion
compared to the previous year. As parent company, Steiermärkische
Sparkasse dominated with total assets of EUR 13.2 billion.
Bankhaus Krentschker & Co. AG also played a significant role
with total assets of EUR 1 billion. On the asset side, customer loans
predominated with a volume of around EUR 10.4 billion. In 2012,

the demand for loans was relatively low as corporate and retail
clients were still cautious. Nevertheless, pleasing increases were
discernible in the retail client business in the renovation of private
housing and in the corporate business with investment loans. At
EUR 10.5 billion, customer deposits reached a new level. The
Tier-1 capital of Steiermärkische Bank and Sparkassen AG increased to EUR 815.8 million. Including supplementary equity,
the total equity pursuant to Section 23 BWG (Austrian Banking
Act) amounted to EUR 936.4 million. In 2012, the core capital
ratio was 12.1 % and the equity ratio was 13.8 %. Steiermärkische
Sparkasse is thus considerably above the limit required by legislation and is thus “fit for Basle III”. Consolidated equity amounted to
EUR 1.027 billion at the end of 2012 and exceeded EUR 1 billion
for the first time.

Profits situation
Together with our subsidiaries, Steiermärkische Sparkasse was
able to strengthen its position as a leading financial institution in
the south of Austria with a positive balance for 2012. As a result
of a historically low interest margin of 12 %, the lower net interest
income of the Steiermärkische Sparkasse Group decreased the operating profit to EUR 170.7 million. The consolidated net income
increased significantly in 2012 by 19.2 % to EUR 75.9 million. Important success factors for 2012 can be attributed to exceptionally
low risk cost as well as cost discipline in operating and personnel
expenses. The Cost-Income-Ratio (CIR) was 56.5 % and the Return on Equity (ROE) respectably 8.1 %.

Development of equity capital

Balance sheet development
in EUR million
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Risk situation

Outlook

The risk management in the Steiermärkische Sparkasse Group
aims to achieve an optimal balance between risk and return. The
risk management strategy is characterised by a conservative management of the risks associated with bank operations and bank
business. Under the risk management strategy, Steiermärkische
Sparkasse Group uses an enterprise-wide system of risk monitoring and control designed to identify all risks throughout the Group
(market, credit, business and operational risks), measure these
risks and ultimately enable the management to exert active control
over the identified and measured risks in order to attain the goal of
optimising the risk-return relationship.
In the previous year, in accordance with the conservative risk strategy, Steiermärkische Sparkasse delivered a very good risk result on
the basis of a solid loan approval process and a professional early
identification system for risks. Comprehensive risk provisions
were taken into account for the expected growing problems with
commitments in South-Eastern Europe, caused by the difficult
macroeconomic environment. Overall, the risk-bearing capacity
of Steiermärkische Sparkasse was particularly high in 2012: The
equity and the hidden reserves were twice as high as the total of all
risk potentials. The NPL ratio (Non-Performing Loans: the share
of non-performing loans in overall loans) decreased from 4.5 % to
4.0 % of the portfolio. The risk provisions and the existing collateral covered more than 97.8 % of the NPL (Total Coverage Ratio).
The risk costs were very satisfactory at 0.55 % of total loans.

In 2013, the anticipated development of Steiermärkische Sparkasse
will be strongly influenced by the economic and regulatory environment. For Austria, a slow recovery of the domestic economy
becomes increasingly likely. The most likely scenario in 2013 is
a moderate economic recovery. According to forecasters an approx. 0.5 % GDP growth in the Austrian economy is likely and in
2014 it could gain further momentum. It is likely that the industry
and services sector will remain the growth drivers. However, the
downside risks for economic development are still very high. The
financial crisis of late 2012 lost momentum only on the surface; a
significant deterioration of the international debt crisis still cannot
be excluded.
Overall, Steiermärkische Sparkasse is anticipating further increases in market share for 2013 and a satisfactory result.
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Retail segment
Strong decline in foreign
currency loans
For some years, we have been making intensive efforts to protect
our clients from the volatility of foreign currencies and to provide
them with comprehensive and competent consultation regarding
opportunities and risks. With foreign currency financing, the risk
of suffering further losses due to an increase in the Swiss franc
has been substantially reduced through increased conversions into
Euro financing. In 2012, almost 2,000 clients converted their Swiss
franc financing into EUR.

Finance Check with
pension calculator
The Finance Check forms the core of our needs-oriented, integrated client management concept. With it, we want to provide
our clients with competent and professional consultation and especially give them the certainty that they have been provided
with ideal advice in financial matters. We ask them about their
desires and depending on their income and financial situation we
jointly develop solutions together. The pension calculator determines the difference between active income and pension and
the models shows how the gap in provision can be closed. Customised investments or financing are the result of a successful
discussion with the customer. Through training and certification
of our client managers, Steiermärkische Sparkasse ensures maximum quality and expertise in client advisory.

New modern forms of saving
Two innovative products made quite an impact in 2012: Impulse
and rounding-up saving are the most modern forms of saving. Impulse saving converts every smartphone into a savings account.
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For a defined savings goal, such as travel, the user can put a desired
amount to one side at the press of a button and can continually
check how close he or she is to their savings goal. With roundingup saving, with each cashless payment with the BankCard or
s credit card is rounded up to the next euro and the difference is
automatically transferred to the client’s savings account. In addition to rounding up to full euros, a fixed amount of 1 to 15 euros
can also be saved.

Private pension planning as one
of the most important necessities
Private pension planning incorporates preventive measures to prevent unwanted situations in the future and to secure an existing
standard of living for retirement. At the latest when a person begins
their career, they should start private pension planning to ensure
sufficient capital in retirement. The earlier a person starts to save
for retirement, the smaller the pension gap. The private pension
planning of our clients are reviewed periodically and discussed
personally to ascertain their current accuracy. The importance of
private pension planning is confirmed by the volume of over EUR
100 million and more than 6,000 private pension plan contracts.

netbanking and mobile
netbanking enjoy high popularity
26 % of our clients use online applications via PC or smartphone to
conduct their banking transactions with Steiermärkische Sparkasse.
App downloads are extremely popular. From a classical bank
transfer, ATM locations search, to card cancellations or modern
forms of saving such as rounding-up and impulse savings, applications have been developed and are actively being used. A re-launch
of the netbanking that has been even more closely aligned to our
client’s needs is already being successfully implemented.

Securities / Private banking
A good year for securities
The mood of most investors and the development of almost all
categories of securities could not have been more contrasting
in 2012. Although the crisis of the Euro states and the global
decline in economic growth dominated the news, both bonds and
shares developed in a very pleasant manner. Investors who invested
at least part of their assets in securities were rewarded. Due to a fall
in interest rates, bonds brought pleasing returns; with higher-risk
categories the returns were even in the double-digit range. Both
with short and long-term interest rates, the downward trend continued last year as the central banks supported the real economy
and sovereigns in their efforts to reduce their debts. Since both are
long-term topics, low interest years will most likely accompany us
over several years.

Shares in an upward trend

Client volume growth
in Private Banking
The challenges of the markets resulting from low interest rates and
economic uncertainties require individual and intensive personal
support. Professionalism and trust are decisive – this is noticeable
in the growing demand for additional support in this business division. Although the reluctance of Private Banking client’s to take
risks was still relatively high, the expected returns were achieved by
a good diversification of investments. The 2012 fiscal year proved
to be a successful investment year. Corporate and high-interest
bonds from the industrial and growth markets were convincing,
as were the high-dividend quality bonds. In 2012, Steiermärkische
Sparkasse served around 700 Private Banking clients with customer assets worth around EUR 635 million. This means the client
volume grew by 6.1 % compared to the previous year.

Shares had an excellent performance in 2012, with up to double
digit growth rates despite intermittent fluctuations. The European
sovereign debt crisis visibly vanished from the focus of the capital
markets that set their sights on positive company developments
and their favourable ratings. Starting the second half-year, European shares managed to catch up to American shares. 2012 was
thus a very pleasing investment year for the majority of our securities customers despite negative real interest rates. All TOP funds
of Steiermärkische Sparkasse performed very well. The steps that
many Euro countries and the European Central Bank initiated and
the good state of affairs in combination with the favourable ratings
of many corporations give us an optimistic outlook for the 2013
securities year. Broad risk diversification, flexibility and strict regulatory requirements continue to speak in favour of investment in
security funds.
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Corporate segment
Austrian market environment
2012 and outlook for 2013
The fiscal year 2012 continued to be influenced by the consequences of the international sovereign debt crisis, whereby at the
Austrian GDP growth 0.6 % was better than the European average.
The willingness to invest decreased strongly over the course of the
year. Compared to 2011, gross capital and equipment investments
declined significantly; export dynamics also weakened considerably.
A moderate recovery in the economy is expected for 2013. One of
the core tasks of Steiermärkische Sparkasse is to support domestic
SMEs in carrying out their goals. Increasing regulatory requirements in connection with Basle III are a major challenge. At the
same time, it is a fundamental aim to maintain the balance between
what is necessary for a profitable business and our founding charter to support the regional economy.

Investment loans above plan
Steiermärkische Sparkasse distributed EUR 601 million of investment loans to its corporate clients in the 2012. The plan was therefore exceeded by 15 % and substantially increased compared to the
previous year. The real estate sector was the primarily growth driver.
Small and medium-sized companies increasingly used leasing as
a financing alternative for equipment investments. Contrary to the
market trend, we posted an increase of 16 % in new business in
this field.
However, the growth in loans indicated in total assets does not reflect the high co-investment provided by new business. The reason
for this is the high liquidity of the SMEs who financed a large part
of their on-going investment activity directly from their cash flows
and in the process only used around 60 % of their operating credit
lines. Due to the good market situation, there were also major re-
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payments of real estate loans in the real estate market since builders
received a high share of pre-sales agreements prior to the start of
building projects that were then further sold upon completion.

Sharp decline in foreign
currency loans
Foreign currency lending volume declined substantially following
awareness raising efforts with our customers coupled with an increasing trend towards risk minimisation there was an increase in
euro loan conversion. The total volume of corporate loans in Swiss
francs declined by 38 % in 2012; the share of foreign currency corporate loans is now 7.5 %. Loan growth weakened as a result of the
reversal of accumulated amortisation and simultaneous conversion
to rolling amortisation.

SMEs use subsidies
In the field of subsidised financing, 221 projects were submitted
via Steiermärkische Sparkasse. 185 projects with a funding volume of EUR 83 million were approved for our customers by national and state funding organisations. Additionally, due to the fundamental involvement of Steiermärkische Sparkasse at the end of
the year, the basis for housing funding by the state of Styria was
converted from SMR to EURIBOR. Thus ensuring that sufficient
funds will also be available in the future for housing cooperatives
and project financing.

Moderate risk costs
The risk provisions also developed favorably. The primary reason
for this was a solid loan approval process and a professional early
warning system for risks. Steiermärkische Sparkasse was not
affected by a major insolvency in 2012.

International business
Bosnia and Herzegovina

Loan and deposit growth was significantly
above market average, highest profit
in the company‘s existence.
In 2012, the overall market in Bosnia and Herzegovina grew by
around 5 % in loans and around 3.2 % in deposits. Over the same
period of time, Sparkasse Bank increased its loans to customers by
14 %; its deposits increased by a substantial 24 %. Thereby further
increasing its overall market share. The bank improved its operating result by 9 % compared to 2011. At the end of 2012, the bank
posted total assets of around EUR 460 million and the largest profit
in its history (EUR 3.6 million).
S Leasing also further increased its market share. At the end of
2012, the company had more than 1,300 active contracts with a
cash value of around EUR 25 million.

Croatia

Volatile business environment,
successful development of the bank
and leasing subsidiary
The development of the Croatian banking market was very volatile
in 2012 and characterised by uncertainty and the overall volume
of total assets decreased by around 1.75 %. Our subsidiary, Erste
& Steiermärkische Bank (ESB) grew at the same time by around
3.7 % in this economically difficult business environment, expanded its market share to around 15 % and was voted the best
bank in the country for the fifth time in a row. As the third-largest

bank institute in Croatia, it serves around 795,000 clients via its
133 branches. Despite the increase in customer receivables writeoffs, the bank was able to successfully conclude 2012 with a net
profit of EUR 78 million and a Return on Equity (ROE) of 8.5 %.
In light of the economic environment, the development of ESB is
overall satisfactory.
S Leasing was able to maintain its position as one of the largest
leasing companies on the market and sustain its excellent earnings
situation. At the end of the year, the cash volume of the 9,440 active contracts in total was around EUR 198 million.

Macedonia

Capital increase and reorganisation
of the bank
After a loss in 2011, reorganisation measures were intensified in
Sparkasse Bank Makedonija in 2012 pursuant to the Sparkasse
Group standards and a capital increase was carried out. In the previous year, the focus was primarily on the transformation process
of the bank and this has now been largely completed. With the
complementing of the new Management Board team, the basis for
market share acquisitions has been created. The improvement in
the quality of the loan portfolio resulted in no further increases in
loan volume. However, with deposits, the bank grew more strongly
than the overall banking market.
Despite the difficult economic environment, the bank concluded
2012 with a slightly positive result. S Leasing completed its third
full financial year and was able to expand its market share further.
The cash value of the 524 active contracts was around EUR 10
million at the end of the year.
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International business
Montenegro

Slovenia

In 2012, there was no growth in the Montenegro economy. Although the tourist season went well, the two largest industrial
companies in the country, Podgorica Aluminium Plant (KAP) and
the metal plant Nikić had a negative impact on the economy. The
sovereign debt has increased primarily due to the massive financial
assistance provided to the two companies. The banking sector is
another burden on the economy due to the difficult risk situation
and the granting of fewer loans than in previous years.
Contrary to the trend in the sector, Erste Bank Podgorica had a
very good financial year, increasing its market share from 10.6 %
to around 13 %, generating new profits of EUR 4.5 million and
receiving multiple awards for quality and growth. The bank generated a considerable Return on Equity (ROE), at 14.5 %. S Leasing
was able to maintain its market position and as of fiscal year-end
administered 1,262 active contracts with a cash value of around
EUR 10 million.

The sovereign debt increased further in 2012 and the urgently
required structural reforms once again did not materialise
against the backdrop of considerable political dispute. In addition, the recession and the unsolved problems in the banking
sector generated discussion regarding the possibility of a request for assistance from the EU. Based on these framework
conditions, Banka Sparkasse is undergoing a restructuring
process. Nevertheless, it was able to maintain its position relatively well with the new Management Board team and post
increases and positive developments in individual business divisions. In particular with customer deposits, it posted a pleasing increase of more than 18 % compared to the previous year.
In the sub-group of Banka Sparkasse, considerable increases in
sales and volume were generated in the factoring and leasing
business.

Very good financial year for
Erste Bank Podgorica

Serbia

Bank subsidiary generated its best result
The Serbian subsidiary bank Erste Bank Novi Sad, in which
Steiermärkische Sparkasse has a 26 % stake, generated the best
result in its history (around EUR 10 million) despite difficult
market conditions. Net earnings increased by 29 % and were
the best result since Erste Bank Novi Sad was established. The
growth in the loans and deposits at the Bank was around 17 %
and 3 % respectively and were therefore above the overall market
growth rates. For 2012, Erste Bank Novi Sad achieved a Return
on Equity (ROE) of 8.3 % and the Cost-Income-Ratio (CIR) improved to 62.5 %.
S Leasing was able to expand its market share and as of fiscal
year-end administered 6,600 active contracts with a cash value of
around EUR 44 million.

22

Recession worsened in the course
of the year – Banka Sparkasse
posted increase in deposits

Our customers – a portrait
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Wine-growing region – 4,300 hectares of vineyards

170,000 tonnes of apples harvested per year
City of Graz – 260 steps to the Schlossberg
Winter sports country – 712 kilometres of ski slopes

61 % forest

Graz, capital
Euro

16,401.04 km²
1,213,255 inhabitants

Styria

Graz North/East Region
Graz City Region
Eastern Styria Region
Graz South Region
Upper Mur Valley Region
South And West Styria Region North Styrian Region
South Eastern Styria Region Graz North/West Region
Leoben/Bruck/Kapfenberg Region
Mürztal and Hochschwab Region

Hermine Krasser

Steiermärkische Sparkasse, Wies

Ottilie Stelzer

Production employee,
Wernersdorf
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Ottilie Stelzer

Production employee, Wernersdorf

I am a fully satisfied and convinced
client of Steiermärkische Sparkasse.
I remain a client and will always
continue to be a client.

100 % satisfaction
For the entire family
Two years ago, Steiermärkische Sparkasse, Wies
branch, celebrated its 25th anniversary. In reply to the
question of when Ottilie Stelzer became a client, the
production employee answers, without thinking long
about it: “I have been here right from the start.” The
same applies for her client manager, Hermine Krasser.

After a good one hour‘s journey from Graz to Wies in southern
Styria, we meet Ottilie Stelzer, a client with an infectious joie de
vivre, in the branch of Steiermärkische Sparkasse. We conduct the
interview with the sporty mother of two in the meeting room, a
room that she is familiar with. “Hermine does the everyday business with me at the counter, but we discuss everything else here.
She simply always has a feel for when I want to discuss something
with her and then asks me in here.” It is immediately apparent that
there is a special relationship between the retail client and her adviser who are on a first-name basis. “Yes, that‘s allowed after such
a long time,” confirms Ms Stelzer, smiling.
The certified hair stylist attaches great importance to the personal
support from her adviser, Hermine Krasser. “Although I have access to online banking, I prefer to handle everything directly with
Hermine. My husband is responsible for the online banking. With
his working hours, it‘s impossible for him to go to the bank in per-

son.” Their children are also loyal customers in the Wies branch,
although: “My son Alfred is abroad a lot with his work and my
daughter Katharina has lived in Graz for years.”
Ottilie Stelzer herself uses numerous services offered by
Steiermärkische Sparkasse: From the profit and current account to
longerterm forms of investment such as fund and home ownership
savings plans and a savings account. “As soon as I have a bit of
money available, I go into the branch or give them a call to discuss
with Hermine what’s best to do with it. At our next appointment
she then has the perfect solution, advises me on all matters and
takes over all the handling. I always leave the branch a completely
satisfied customer.” The musical fan Ottilie Stelzer does most trips
to the bank on foot and regularly jogs to work, weather permitting.
“I need the exercise as a counterbalance because I work at two different companies. Since 2009, I have been a cleaner at a plumbing
company. A year later, my boss also got me a job as a pre-laminator
in the photovoltaic production.”
The special relationship between Ms Stelzer and her client manager
is distinguished by the fact that she can also rely on Steiermärkische
Sparkasse in emergencies too. “I still remember well when my son
wanted to withdraw a large sum of money from his account before
a stay abroad and it was outside normal opening hours. The ATM
retained his card for technical reasons. I phoned Hermine who
dealt with everything in no time at all.”
Ottilie Stelzer is not alone feeling in good hands at Steiermärkische
Sparkasse; her whole family does too. “I thank all the employees at
the Wies branch, particularly Hermine Krasser. Thanks to her professionalism and honesty, I feel perfectly advised and supported!”

27

Karin Bergmann

Karl Großschädl
Steiermärkische Sparkasse, Graz

Alexander Kügele
ATM Recyclingsystems, Fohnsdorf

Alexander Kügele

CEO and owner,
ATM Recyclingsystems,
Fohnsdorf
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Claus Kügele
ATM Recyclingsystems, Fohnsdorf

We appreciate the competence,
the good advice and the
know-how of Steiermärkische
Sparkasse.

What you can dispose of today
When scrap is not waste
If a car is a total write-off, you take it to the scrapyard.
But what happens afterwards? How are old or defective railway tracks that are 120 metres long disposed
of? ATM Recyclingsystems GmbH in Fohnsdorf has
the answers; it offers systematic recycling: 80 years
of experience with metal and more than 1,000 plants
installed in more than 90 countries.

Recycling: An almost everyday topic that creates a special challenge for industry. A challenge that has been taken on by Arnold
Technologie für Metallrecycling GmbH, in short “ATM”, that has
its registered office in Fohnsdorf: The company’s two owners,
Alexander and Claus Kügele, meet up with their client manager at
the headquarters of Steiermärkische Sparkasse, at the SparkassenCenter in Graz. “We alternate the meeting venues with our client
manager, Karl Großschädl. He visited us last time in Fohnsdorf;
and this time we are visiting him in Graz of course,” emphasises
Alexander Kügele. A tangible relationship among equals. What
makes ATM successful? “We develop, plan and produce treatment
systems in order to recycle metallic raw materials as secondary raw
materials,” explains Claus Kügele. His brother Alexander provides
more details and indicates perfect teamwork: “These are raw materials which are created through the treatment of waste and are used
for a second or more time, such as aluminium chips. Due to their low
density, these are too light to melt them down straight away. With
our briquetting press ‘Arno-Brik’, we shape them into briquettes
which minimise the burn-off in the melting furnace and generate

more secondary aluminium.” And on the company‘s history,
Claus Kügele says the following: “The company was founded in
1926 by Franz Arnold in Vienna, but got into financial difficulties.
In 2002, we took over the company and its core team after a comprehensive assessment.”
Today, ten years later, ATM is one of the top 10 companies in the
metal recycling industry – worldwide! It is actually one of the
market leaders in the field of high-performance briquetting. “ATM
meets the high standards of quality that are required in the automotive industry. We think and act on a global level,” argues Alexander
Kügele. A success that does not go unnoticed by renowned companies such as BMW, Volkswagen, Toyota and Magna either. “We
want to be the first point of contact for our customers when it
comes to metal recycling”, says Claus Kügele, summing up the
company‘s goal. ATM is not only a longterm partner for its clients:
All employees who formerly worked at the company Arnold have
remained loyal to the two brothers to date.
ATM is a company with vision that also attaches importance to a
suitable financial partner. Since the new company was established
a good ten years ago, the owners have put their trust in only one
bank: “We see Steiermärkische Sparkasse as a bank with strong
regional roots that is also able to handle ATM’s volume of project
business,” the owners agree. They have particular trust in their client
manager: “In the collaboration with Mr Großschädl, we particularly
appreciate the professional manner how topics and concerns are
discussed, and the prompt, clear and binding decisions. That we
also get along well on a personal level also contributes to our feeling understood, well supported and well advised. The continuous
growth of ATM will produce further opportunities to intensify the
collaboration with Steiermärkische Sparkasse,” says Alexander
Kügele, looking into the future.
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One of the most water-rich countries in the world

1,778 kilometres of Adriatic coastline
2,197 kilometres of national border
8 national parks & 11 nature parks
1,246 islands

Zagreb, capital
Kuna

56,542 km²
4,480,043 inhabitants

Croatia

Rijeka
Zagreb

Jadranka Radišić

Erste & Steiermärkische Bank, Rijeka

Dragutin Bozic
Hoteli Baška, Baška

Dragutin Bozic

Member of the Management Board,
Hoteli Baška,
Baška
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With the excellent products of
Erste & Steiermärkische Bank,
we’re also able to generate
equally excellent results.

Croatia:
Perfect idyll
Traditionally successful

and the people with whom we have a great partnership. They have
always believed in us and help us to generate excellent results with
their products in a hotly contested tourism market.”

In a gentle valley, in a bay surrounded by vineyards,
olive groves and gorse lies Baška on the small island
Prvić against the picturesque backdrop of the Velebit
mountain chain. A small place on this planet that invites guests to sit back and relax with its wonderfully
mild climate, more than 250 days of sunshine a year
and crystal-clear sea. The 1,800-metre long, white
gravel beach – which is one of the most beautiful on
the Adriatic – and the numerous small beaches of the
town that can only be reached by boat or on foot are
an idyllic location.
This brief description invites you to enjoy the idyllic
setting of the most famous holiday destination on
the island of Krk. The hotels of the Hoteli Baška d.d.
Group are the perfect contact here – with 3 to 5-star
accommodation, they are the icing on the cake of a
perfect holiday experience.

The word “excellent” describes the current market position of the
hotel group very well because it is one of the most successful service
providers in the tourist industry. And not just in the Baška Valley
but also all over the island of Krk, Kvarner Bay and in Croatia
overall. The secret of its success? “We try to exceed the expectations
of our guests through service quality and our diverse range of
offers,” says Mr Bozic, explaining the hotel group‘s philosophy.
“Our Villa Adria combines, for instance, exclusive comfort with
convenience and is thus ideally suited for family holidays. In addition to other superbly equipped accommodation, such as the Atrium
Residence Baška, Hotel Zvonimir and Hotel Corinthia-Baška, there
is also a conference and wellness centre. After a demanding seminar,
participants can pamper themselves at our hotel in every sense of
the word. To experience the unique landscape first-hand, our two
camping sites Zablace or Bunculuka are avail-able to guests.” At
the hotels of the Hoteli Baška Group, there is something for everyone. In addition to national and international guests, this is particularly appreciated by major tour operators from Austria, Germany,
the Czech Republic and Slovenia.

The company Hoteli Baška was established in 1949. Today, more
than 60 years later, the hotel group operates as a joint stock corporation with a mixed ownership structure. “Tradition is the reason
for our success,” explains Dragutin Bozic, Member of the Management Board of the hotel group. “At the same time, continuous
investments in the business, primarily the quality of service, are important. Together with the cultural legacy and the unique climatic
characteristics of this region, they form a good basis for the further
development of the company.” The hotel group is supported in
this process by Erste & Steiermärkische Bank, in particular by
Ms Jadranka Radišić. “We opted for this bank ten years ago and
have never regretted it. Thanks to the wonderful team of advisers

Dragutin Bozic has been with the company for 12 years: “I have
worked in various positions at Hoteli Baška. A total of 99 permanent employees and 200 seasonal employees are currently employed with us.” As a current Board member, he describes the future
relationship with Erste & Steiermärkische Bank: “As we want to
be the first choice for tourists who visit Kvarner, we always want
to develop further. We need a partner who supports us in this. We
will definitely deepen the collaboration with our bank.”
The following is said about Baška: It is impossible to come here
once and not return again – an ideal situation therefore for the hotel
group and Erste & Steiermärkische Bank, Rijeka!
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40.7 years = average age of the Serbian population

3,809 kilometres of railway track
588 kilometres of the Danube

Belgrade, capital
Serbian dinar

7,498,000 inhabitants
88,361 km²

Serbia

Novi Sad
Belgrade

Radica Maslovarić

Erste Bank Novi Sad, Novi Belgrade

Slavenko Sekulić

Executive Director,
Beohemija Belgrade and
Beohemija-Inhem Zrenjanin,
Belgrade
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Slavenko Sekulić
Beohemija, Belgrade

First Bank Novi Sad
shares our
corporate values.

Serbia:
A clean concept
The simple facts
From wholesaler to producer: Beohemija d.o.o. was
established at the beginning of the 1990s and initially
specialised in the trade of hygiene products. A few
years later, the company began its own production of
cleaning agents and in 1998 opened a highly modern
business and production building in Belgrade. Today,
the company is the regional and national market leader
in the production of liquid washing agents and
household cleaners.

Slavenko Sekulić, the Executive Director of both Beohemija company sites in Belgrade and Zrenjanin, has been helping to write
the company’s success story for 16 years: “In the past, we had to
overcome several milestones such as the introduction of our first
product in 2002 from the Pompa line and the washing agent brand
Duel four years later. Duel has now become our trademark and is
one of the most well-known brands in Serbia. The acquisition of
the washing agent factory in Zrenjanin in 2006 and the resulting
opening of our second site were other major challenge. We also
became ISO:9001 certified in 2011.”
“Our vision is to establish ourselves throughout Europe as one
of the most well-known institutions for cleaning and cleanliness.
We are striving for the undisputed regional market leadership
among producers of household and cosmetic products. Our logo
should become a symbol for quality, guarantee and trust,” says the
company’s Executive Director, explaining the company’s ambitious targets for the future.

To meet these goals, the corporate values of Beohemija play a pivotal role: “At our company, values such as integrity, professionalism, the well-being of our employees, innovation and partnership
have the utmost priority,” explains Slavenko. “We always keep our
promises since everything we do, we do in an honest manner. We
are competent, responsible, disciplined and make the requirements
of our customers the focus of our work. In the company management, we feel equally responsible for both for the development of
our employees and for their well-being. At the same time, innovation and continuous improvement are the keys to our success and
drive. And – we stick together and attach importance to a partnerlike, team-oriented working environment.”
These guiding values are lived daily by the more than 1,000 employees at Beohemija, a fact appreciated by the company‘s customers: The company’s regular customers include major Serbian
retailers, regional sales partners, renowned raw materials suppliers,
specialised organisations, and the Institute for General and Physical
Chemistry. In addition, the company is also active beyond the
borders of Serbia: “We export our products to Bosnia and
Herzegovina, Montenegro and Macedonia and have just started
exporting to Slovenia too,” says Mr Sekulić, describing the
company’s export activities. “The entry into new markets and the
introduction of new products are having a very positive impact on
the financial result. We are posting a constantly growing turnover
volume from year to year. This motivates us to align ourselves ever
more strongly with the export business.”
“For the expansion of our business, we need a strong and reliable
financial partner. For years, we have put our faith in Erste Bank
Novi Sad. Our bank embodies the same corporate values, which is
why we have had a very successful partnership for many years,”
says Slavenko Sekulić in summary.
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Hutovo Blato, largest nature reserve for marsh birds
Perućica jungle, one of the last two jungles in Europe

Skakavac, a 75-metre-high waterfall
Vrelo Bune, one of the most powerful springs in Europe

Sarajevo, capital
Convertible mark

51,197 km²
4,621,598 inhabitants

Bosnia and
Herzegovina
Sarajevo

Hodžić Šaćir
Bajra Travnik, Dolac

Anisa Fetahagic
Sparkasse Bank, Sarajevo

Hodžić Šaćir

Commercial director,
Bajra Travnik,
Dolac
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Our credo is
development,
development,
development!

Bosnia and Herzegovina:
Tradition meets innovation
Top-class meat and
sausage delicacies
In the heart of Bosnia Herzegovina there is also an important centre of the Bosnian meat industry: the company headquarters of Bajra. The family-run business
has developed from a small butcher’s establishment
in 1994 to one of the most renowned addresses for
the production, processing and packaging of meat
produce.

Dolac: A small town in the heart of one of the most ecologically
valuable regions in Bosnia and Herzegovina, on the bank of the
River Lašva near to the central Bosnian town of Travnik. It is here
in this natural setting that the premises of the meat producer Bajra
d.o.o. are to be found.
When it was founded in 1994, the company consisted only of a
small butcher’s establishment and a shop in Travnik. Today, the
family-run business, which has operated as a limited liability company since 2000, generates an annual turnover of around EUR 35
million and employs around 120 staff. Hodžić Šačir, who has been
the commercial director of Bajra for the last five years, is proud
of the remarkable success story of “his” company: “Despite the
difficult market conditions, we are generating good results and are
continually investing in new operating equipment, production systems and in the basic and further training of our employees. Our
modern production and packaging systems occupy an operational
area of 10,000 m2 and correspond to the highest European standards. We are also ISO 9001, HALAL and HACCP certified.”
One of the recipes for Bajra’s success is the combination of tradition and innovation. Whereas the production methods and recipes

are based on Bosnian cuisine, modern processing systems facilitate
compliance with the highest production standards. But parallel to
this ambitious quality target, the corporate strategy also aims to
ensure that the goods produced remain affordable for all customer
groups.
The most important customers are major shopping centres, maxi
shops and private individuals. Bajra can currently meet the demand of 36 stores in 15 cities and towns throughout the country.
But this is only a snapshot because the commercial director has
ambitious goals for the future: “We want to increase our production and strengthen our brand on both the domestic and European
market. We are striving for a market-leading position in the territory of former Yugoslavia.”
In addition to its core business with meat and sausage production,
the company expanded its area of activity in 2003: With the opening of a modern motel and some restaurants, Bajra created a second pillar of business for itself. The development in the hotel and
catering segment is also being driven forward rapidly. This dynamic strategy is being accompanied by Sparkasse Bank. Why this
bank in particular? The reply from Hodžić Šačir comes promptly:
“We appreciate in particular the flexibility and reliability of our
bank. The loan conditions also meet our expectations.” The banking services used currently primarily include financing, the handling of the national and international payment transactions, daily
bank deposits and guarantee services.
But there are also plans that extend slightly further into the future:
“In the longer term, we have set ourselves the goal of operating
not only more productively but also in a more sustainable manner.“ We want to apply for funds from the World Bank for specific
investments in environmental protection, well-thought-out waste
treatment and similar measures. We also put our faith in the specialist know-how and support from Sparkasse Bank.”
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Home to a 30-million-years-old snake species.

78.79% of the country‘s area = mountains
Lake Ohrid, one of the oldest lakes in the world

Skopje, capital
Macedonian denar

25,713 km²
2,057,284 inhabitants

Macedonia
Teodosij
Skopje

Zoran Vasilevski

Export-Import Automakedonija, Skopje

Sasa Boko

Sparkasse Bank Makedonija, Skopje

Zoran Vasilevski
General Manager,
Export-Import Automakedonija,
Skopje
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We have a partnership
relationship with Sparkasse
Bank Makedonija.

Macedonia:
A company in the fast lane
Like a well-oiled engine
65 years of experience, 128 employees and one of
the six largest companies in the former Yugoslavia:
Export-Import Automakedonija AD Skopje. As a cofounder of the automotive industry in Macedonia, the
company combines tradition and innovation, stands
for ISO standards, highly qualified employees and the
development of new technologies and the introduction of innovative services.

“We are a licensed dealer for both Opel and Chevrolet as well as
for Ford trucks and are deemed to be an accredited service centre
for Yutong brand buses. We also offer service and repair services for diverse car and truck brands and have our own bodywork
workshop,” says Zoran Vasilevski, General Manager of Automakedonija, highlighting the comprehensive business field of the
company. “Taking into account modern QMS/ISO standards, our
highly qualified engineers have set impulses for the introduction of
new areas of activity. This made the company known in the field of
testing, diagnostics and correction as well as the repair of complex
engine and bodywork damage.”
With this diverse portfolio of services, the company soon became
too small: “Five years ago, the company AM CERT was founded
and has since established itself as a recognised company. We are,
for instance, a national technical service provider for car inspections, an accredited measurement laboratory and an approved
company for the valuation of movable items and real estate. We
also prepare environmental studies and reports on occupational
health and safety and are a certified representative and agent of
TÜV Süd.”

Both customers and partners appreciate the comprehensive services of the company. The customers of Automakedonija include,
for instance, the government of Macedonia and T-Mobile and its
partners include renowned companies in the automotive industry
such as Pirelli and Bridgestone. Overall, the work environment
and the conditions for the company have become more demanding.
“The financial strength of the economy has declined, unemployment
is high and the average wage is 350 Euros per person,” says
Vasilevski, explaining the general economic situation of the country.
“With such business conditions, we have to maintain continuity,
reputation and satisfaction among employees, customers and
shareholders,” says the General Manager, describing the strategy
of Automakedonija. This has apparently paid off for the company
because it has been characterised over the last 16 years by continuous growth, coupled with excellent credit standing, liquidity
and positive financial results. “Our workforce consists of 128 employees and we generated an overall turnover of EUR 13 million
in 2008. In 2012, the turnover was EUR 8.5 million.” Zoran
Vasilevski sees the reasons for this decline as being in the country‘s
economic crisis and in the drop in the standard of living. “The high
number of imports of approx. 140,000 used cars over the last three
years plays a major part in this context. Nevertheless, some of our
company divisions are very stable and are posting a significant
increase in performance. Five years ago, for instance, AM CERT
tested/checked 20,000 cars; today, that figure has more than doubled.”
Such circumstances require a reliable partner who provides encouragement and support in all commercial projects. The company has
found that partner in Sparkasse Bank Makedonija: “Our bank has
supported us in our development since 1997 and proved itself to
be appreciative and understanding at all times. We see Sparkasse
Bank Makedonija as a reliable and strong partner with its conditions, good and prompt communication, as well as competent and
solution-oriented financial consulting for the purchase of our motorised vehicles and systems.”
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Tara Gorge, the longest (78 kilometres) and
deepest (1,300 metres) gorge in Europe

Budva, one of the oldest places on the Adriatic
Crkvice, one of the rainiest places in
Europe (5,000 mm/year)

Podgorica, capital
Euro

13,812 km²
625,266 inhabitants

Montenegro
Podgorica

Jokić Mitar

Nikšićki Mlin, Nikšić

Dario Tomic

Erste Bank Podgorica, Nikšić

Jokić Mitar
Executive Director,
Nikšićki Mlin,
Nikšić
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We would like to continue the
good and partner-like
collaboration with Erste Bank
Podgorica in the future too.

Montenegro: The basics of making bread
and earning dough
“Enjoy!”

Whether it is used in bread, biscuits, pasta, sweet dishes
or sauces, flour is one of those foodstuffs that form
the basis for preparing numerous meals that we eat
on a daily basis. To meet the corresponding high demand for the white powder, flour is no longer nostalgically produced by a miller using a wind or water mill
but by highly modern technical systems – and with
the aid of these machines, the company Nikšićki Mlin
AD earns its living.

The company headquarters of Nikšićki Mlin is located in the heart
of the city of the same name, Nikšić, the second largest city in
Montenegro after Podgorica. The mill, which was privatised in
2008, produces, processes and markets grain and various grain
products. Various types of wheat flour and the integral flour, a
blend of wheat and rye, are among the company‘s bestsellers.
“We produce wheat flour of the types 400 and 500, whereby this
classification indicates the mineral content in mg per 100 g of dry
mass. Industrial and pizza flour as well as flour for the traditional
flour dish Burek are also produced in our mill,” says Jokić Mitar,
Executive Director of Nikšićki Mlin, highlighting the company‘s
diverse range of products.
Before the different types of flour can be sold, two refining processes of the mill systems have to be repeated several times: milling
and sieving. A roller mill takes over the milling and separates the
endosperm from the hull particles. The mixture created in this way
is then separated using a plansifter, specially oscillating sieves.

The company does not earn its living solely on the domestic market: “We supply all major retail chains and bakers in Montenegro
such as Uniprom LLC, Voli LLC and Mercator LLC but are also
represented in Albania, Bosnia and Herzegovina and in Kosovo.”
Expressed in figures, Nikšićki Mlin generates 60 % of its turnover
in Montenegro and the remaining 40 % abroad. Mr Mitar also adds
with regard to the commercial situation of the mill: “Since the mill
was privatised in 2008, we have been able to continually increase
our turnover and in 2012 we generated turnover of EUR 7.6 million. At the same time, we also invested in our operating systems
and now have one of the most modern mills in the region.”
Good prerequisite for Nikšićki Mlin because the company is aiming to be among the main suppliers in the industry in the future
– both on a domestic and international level: “We are determined
to supply quality products on the basis of the demands and wishes
of our customers and thus to develop mutual trust.” The cornerstones for this goal can be found in the company values of the
40-man-strong company and which can be summarised in four
words: “Firstly responsibility: We always fulfil our orders in the
agreed time and with the highest quality. Secondly, honesty: We
treat our clients and suppliers how we ourselves would like to be
treated. Thirdly, creativity: We meet the requirements of our customers with creativity and innovation. Fourthly, loyalty: Remaining
true to ourselves requires loyalty towards our customers, partners
and colleagues.”
Loyalty plays a major part in the collaboration with our financial
partner, Erste Bank Podgorica: “We opted for this bank in 2009
because it is characterised by security in payment transactions,
prompt handling and discretion. We particularly appreciate the
good documentation of transactions and the conditions in payment
transactions. In the future, we want to continue the good and collaborative partnership with the professional employees of Erste Bank
Podgorica and continue to use the attractive range of services.”
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Maribor, the oldest vineyard in the world (400 years old)

Martin Strel, the first person to swim
the Amazon, Mississippi and Yangtze.

Solkan, longest railway bridge
in the world (219.7 metres)

Ljubljana, capital
Euro

20,273 km²
2,057,660 inhabitants

Slovenia
Maribor

Ljubljana

Peter Rozman

Banka Sparkasse, Celje

Petra Melanšek
Vivapen, Celje

Petra Melanšek
Managing director,
Vivapen,
Celje
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Banka Sparkasse put its faith
in our development strategy ten
years ago and understood our
needs even then.

Slovenia:
Leading products
Writing can feel this good
The company Vivapen d.o.o. stands for products that
generate success because the company, with its registered office in Celje, is known worldwide for its ink,
cartridges, text markers, fountain pens, ballpoint
pens and many other office products. With a tradition
stretching back 40 years, good business links and innovative ideas, the writing instruments are known as
a linear companion both in schools and offices – and
not only under the trademark “VIVA”.

“We have adapted our production to the constantly growing requirements of our customers and specialised in the production technology of the ink feed system for fountain pens and rollerballs.
We are particularly proud of our own dosing system, which, in our
assessment, is not only one of the best on the market, it also makes
it possible for us to act as a producer and development partner for
our customers and their brands,” says Petra Melanek, managing
director of Vivapen, summarising one of the special features of
the company. “We also try to transfer tradition and experience to a
young team that follow the latest trends and changing times with
know-how, purpose and energy.”
Particularly the new production and administration building in
Celje offers the perfect basis for this: “Our modern premises and
the state-of-the-art equipment facilitate production of the highest
order. The new company headquarters also offers the basis for
further developments and expansions.“ The realisation of this project
was made possible primarily through the financial assistance
of Banka Sparkasse. “We required a loan that was approved immediately after corresponding due dilligence. Our client manager
at the time understood our needs and trusted in our development
strategy.”

Originally established as an industrial workshop specialising on
moulding tools and the automation of technological procedures,
Vivapen started an intensive expansion of the product divisions for
writing instruments and other office materials in the beginning of
the 1990s. Today, the company employs 77 employees and generated a turnover of EUR 6 million in 2012 – almost entirely on
foreign markets. “We are active in more than 30 countries around
the world and on all continents.” Its customers include, among
others, Brevillier Urban & Sachs GmbH & Co. KG, Herlitz PBS
AG and SELLNER school+office GmbH. “Honesty, respect for
one another, knowledge, quality, innovation and environmental
protection are corporate values that are alive at Vivapen. We not
only want to be one of the best producers and suppliers of writing
utensils and their accessories, we also want to be an important link
in the development and research in Slovenia and abroad. It is also
important to us to be perceived as a company with a good image
and a brand with value recognition.” Petra Melanek knows the corporate culture at Vivapen very well – she has already worked for
the company for 21 years – initially as the Head of Purchasing and
Sales and since 2007 as its managing director.
How is a VIVA fountain pen created? “At the beginning, there
is always an idea which we model using 3D-Solid-Works-CAD/
CAM programs and for whose implementation we develop and
produce the corresponding tools. However, the basis for the production of writing instruments is the injection-moulding procedure
because the plastic parts for the pens are produced with the aid
of our 2-component injection-moulding machines. The individual
parts are then assembled to make the finished product whose quality is precisely checked in our test laboratory. The test methods
used correspond to the ISO 9001/2000 specifications.“
The managing director expects the bank to accompany and support
her in future production developments and expansions. “We have
been satisfied customers of Banka Sparkasse for 10 years – we
want this to remain so in future too.”
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Branches in Styria
as of January 2013

Mürztal and
Hochschwab Region

9

branches

NORTH STYRIAN REGION

16

LEOBEN/BRUCK/
KAPFENDORF REGION

branches

10

EASTERN STYRIA
REGION

branches

17

UPPER MUR VALLEY
REGION

branches

16

Graz

branches

39

branches

SOUTH EASTERN
STYRIA REGION

12

18

branches

branches
SOUTH AND WEST STYRIA
REGION

14

branches

Graz
NORTH/EAST

Graz
NORTH/WEST

2

12

branches branches
Graz City

11

Company headquarters
Steiermärkische Sparkasse
A-8011 Graz, Sparkassenplatz 4
P.O. Box 844
Phone +43 (0)5 0100-36000
24h service + 43 (0)5 0100-20815
www.steiermaerkische.at

11 regional centres
Graz SOUTH

branches

137 branches
and:
Self-service centres: 18 ATM locations
Competence Centre International Graz
Competence Centre International South

3 branches
Bankhaus Krentschker & Co. AG
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Branches in South Eastern Europe
as of January 2013

9

SLOVENIA

branches
CROATIA

133

branches

45

branches

SERBIA

BOSNIA AND
HERZEGOVINA

68

branches
Montenegro

16

branches

Kosovo

MACEDONIA

29

branches

300 branches
and:
Erste Card Club d.d. Zagreb
16 leasing companies
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Graz Head Office
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